
� �

� �

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

�

�

�

�

�

�

�

�

�

�

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Page 2:  
Genre of The Month 

Page 7: 
Author Testimonial 

Page 8: 
Books In Sync Journalist 

Carolyn Howard-
Johnson 

Page 3: 
Cindy’s Tips 

Page 5: 
Service Providers 

Page 9: 
 

Book Review  
From 

Books And A Dish 
Reviews 

Page 1: 
Author Of The Month 

 
 
 
 
 
 
 
 
 
 
 
 
 

����������	�
���

�����������
��������
�������
���� ������   
Releases ‘�����
���
���������������
� ’. 

 
What are you leaving behind for others to remember you by? 
 
A life insurance policy? 
 
A family heirloom? 
 
��������	�
		���
�	����	��� , Marcia Cole, believing herself on deaths edge, writes her will. 
Her son, Danny, has just returned from the hostile Iraqi desert and announces his newfound career 
choice. Concerned for her son’s obsession to be part of Hollywood’s rich and famous, the author 
looks deep within her own frailties to leave behind something more valuable than just a life insurance 
policy. Inspired by her son, the author cleverly finds a unique way of leaving behind a part of herself 
through a tale of wealth, poverty, and faith. ������� �	�
		�� �
�	� �� �	���  exposes valuable 
lessons that shed new light on old perceptions giving us new hope for old problems. 
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To See and Hear Video 
http://coldcoffee.ning.com/ � 

 

 

 

 

 

   

   

  

  

 

 

 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 
 

Video Marketing 
by Cindy Bauer 

 
 
There are several methods you can use to market your book(s). One is video marketing. You will 
notice we are now using video marketing at Books In Sync to promote our authors and their books. 
 
Movies have movie trailers. Books have book trailers. Everyone is using video marketing these 
days. It’s the newest trend in marketing and you must stay on top of the market if you want to get 
the best results. Progress is a never ending fact of life. 
 
If you can’t afford to hire someone to make your video, and you use Windows XP, you have the 
program on your computer already that you can use to produce your own video. It’s called 
Windows Movie Maker. 
 
Click on start, then programs, then Windows Movie Maker to open the program. From there you 
import pictures or music for your video. You can adjust the music to coincide with your pictures by 
using the timeline instead of the storybook. You can increase the size by using the little magnifying 
glass to adjust the timeline easier.  
 
You can add text and play around with it a bit using the different features available in the program. 
For instance, fade in, fade out, scroll up, scroll down, etc. It does take some time to learn how to 
use the program but if I can do it, so can you. 
 
When my job went to China in 2003, I found myself searching for a new job. Things had changed 
since I’d last done that. You had to use a computer to apply for a job. And I hadn’t touched one in 
18 years. Before internet And before the mouse! So like I said, if I can do it, so can you. 
 
Go ahead and try playing around with the program a little and see what you can come up with. 
Save your project each time and when you are ready, save the “movie” to your computer and wah 
lah, you will have produced a wmv file. That stands for Windows Media Audio/Video File. 
 
If you aren’t able to do this yourself, we do have a service provider that can assist you.  
 
Marketing With Videos - 
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Cindy Bauer’s Website 
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Cindy Bauer’s Author’s Page At Books In Sync 
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Books In Sync Honors 
Our USA Veteran 

Authors 

  

Charles Toftoy  
Douglas Chandler 

Graham  

J. A. Hunsinger  
Theodore Carl 

Soderberg  

Vanderbilt Brabson lll  

  

  

  

  

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

We Appreciate All Our Hard Working Service Providers! 
To Become A Service Provider Contact: 
promotionalservices@booksinsync.com 
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We Appreciate All Our Hard Working Service Providers! 
To Become A Service Provider Contact: 
promotionalservices@booksinsync.com 
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Books In Sync Author Larry Sheridan  Releases  
Action Adventure Thriller  ‘A Work In Progress’ 

 
Author Larry Sheridan Responded To Our Author Spotlight Interview With This: 
 
What has been your most negative experience in your publishing journey? The 
challenge of competing with the major publishing houses and their multi-million dollar 
advertising budgets compared to my advertising budget which I call an RC Cola and Moon 
Pie budget.  That is why ����������	�
  has been so helpful and why, when people like an 
independent’s work, they need to utilize the social networks and tell everyone they know. 
 
What one positive piece of advice would you give to other authors? Don’t do it!  Just 
kidding, I would say that advice is often times worth what you pay for it and then, if they 
still wanted to hear my thoughts I would tell them to write for themselves, for their own 
enjoyment, doing it only if it makes them happy.  In the end that should be your main 
audience and if you’re not happy doing it then it will probably show through the words you 
put down on paper.  Also, I would recommend some kind of promotional relationship with 
someone like ����������	�
  I have found my partnership with them has helped reduce the 
stress of constantly working the promotional side of the business.  It is very challenging and 
difficult to work and focus on so many different facets of this business, having a team of 
professionals there to help you with this is invaluable and with them you are getting the 
exposure from 4 different sites with one relationship – a powerful combination! 
 
Is there anything else that you would like to share with us? I want to say thank you to 
������ ��� �	�
  for their interest as well as say that I believe the most important thing we 
can do for independent authors is to leave honest and, hopefully, kind reviews.  I tend to try 
and review what I have read because the reviews help get those authors recognition and 
then, when I find one I like I will tell people about them on my Facebook Fan Page, on 
goodreads.com as well as in person.  I believe this is the only way talented writers can get 
noticed and have an opportunity to focus more on their craft. 
 
Please Read: ��)���������������  by ����	������'��  
As of 7/10/2011 ‘A Work In Progress’ ranked by reader reviews for the Kindle 
at #17 Action and Adventure and #29 Mystery and Thriller Genres! 
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Publicity Commandments 

Excerpted From The Multi Award-Winning Frugal Book Promoter 
by Carolyn Howard-Johnson 

 
You want to boot your book up to the bestseller lists and keep it there. You want to earn back your advance and 
draw down even more in royalties. You can’t count on your publisher. She must focus on her next big profit maker 
when the sales of your book dwindle. Besides, no one knows your book (s) as well as you do. No one can be the 
passionate advocate for it that you can. 
 
When it comes to marketing, your book advance only goes so far. And you’d like to keep some of it. You need a 
budget. If you’ve hired a publicist, your schedule will limit the time you can spend with her, and your budget will limit 
the time you can afford to have her spend on your book. The answer is forging a money- and time-saving 
partnership. You can see how smart it is to learn to do for yourself what you can do better than anyone else, 
anyway.  
 
This will be easy for you. You are a writer. Lots of publicity is writing. So, whether you do all yourself or partner with 
great helpers like those at Books In Sync, here are eighteen publicity commandments that will help make you 
efforts worthwhile. 
 
Thou Shalt Educate Thyself 

�  Learn to write a great media release 
�  Subscribe to writing-oriented e-letters from fellow authors 
�  Join groups of folks interested in the subject matter 
�  Find lots of free publicity on the Net. 
�  Borrow ideas that suit your personality and titles from other industries 

 
Though Shalt Not Be Snooty: 
Read everything. Your newspaper, e-zines, your rubbish (and that includes spam) can be geese that lay golden 
eggs. 
 
Know Thyself, Know Thy Book: 
Reread your book. Pretend you didn’t write it so it feels fresh. Look at its themes to find angles you can exploit 
when you’re talking to editors. What’s different about your book? How does its plot fit with what’s currently in the 
news? What different demographics does it appeal to? What’s happening in the publishing industry that you can 
exploit with your queries? A romance Web site might like my novel, This Is the Place, but so would a literary one. 
That it is set in Salt Lake City where the Olympic Games were played in 2002 was an unexpected publicity bonus.  
 
Though Shalt Cull Contacts: 
Adding media contacts to your computer’s Outlook contact list requires you to develop new habits. If you find the 
name of a new editor and wait to record it, that name may get lost forever. The Web site gebbieinc.com sells 
targeted lists of media contacts and check your yellow pages. Ask for help from your librarian—a good research 
librarian is like a shark; she’ll keep biting until she’s got exactly what she wants. 
 
Though Shalt Write Notes: 
Send thank-you notes and small gifts to contacts after they’ve featured you or your book. Editors will pay attention 
to the next idea you have because people they work with so rarely remember their manners. Once you’ve made a 
good impression on a gatekeeper, stay in contact. The more pleasant you make it for others to help you market, 
the more likely they’ll be there for you. 
 
Walk Not Alone: 
Partnering with others is essential.  Ask for help! Build good relationships with many. 
 
Publicize Thyself: 
You needn’t be humble, just caring. Approach the gatekeepers who could use your ideas so they can tell you are 
concerned about their audience, not just about making a big splash for yourself. 
 
Think about your own life and career. Hundreds of thousands of books are released each year so the release of 
book is no longer newsworthy; what else about you will interest an audience? 
 
Here are five things that may interest your local n ewspaper: 

�  You are asked to teach at your local college 
�  A publisher asks you to act as an advisor or ombudsman. Mine did, and I didn’t think of it as something 

that might interest a business editor until later 
�  You are asked to be a panelist at a book fair 
�  A national journal publishes an excerpt from your book 
�  You win an award (see Chapter XX on the importance of awards and how to use them) 

 
You can see that what seems mundane to you may be newsworthy to local papers and what seems like the biggest 
news of your life may not interest some media at all. It’s all in who you present your news to—and how. 
 
Date Carolyn Howard-Johnson Joined Books In Sync: 
January 16, 2011 
 
Please Visit Carolyn Howard-Johnson Author’s Page  
At Books In Sync: 
http://www.booksinsync.com/carolynhowardjohnson.htm l 

 

 

 

 

 

 



  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

All Proceeds Are Donated To 
The American Cancer Society. 
 

 

 

 

 

 

Monthly Book Review 
From ‘Books And A Dish Reviews’! 

 
Sin Creek – Review by Martha A. Cheves, Author of S tir, Laugh, Repeat 

 
 
‘When I was a high school administrator, I asked a student of mine how her sister coped with 
college life.  She told me her sister found a lucrative way to raise tuition and live “the high life.”  
What this student said next left me shaken, and I’ve never been quite the same since.  I went 
home that night and searched for information the student had casually given me, hoping to find no 
truth in what she said.  I couldn’t have been more wrong!  I still shiver that some among us are so 
willing to be part of the filthy underbelly that runs beneath many of our towns and cities.  
Research for this book challenged me to search my soul, and I stopped on many occasions not 
certain if I should continue.  But someone needs to tell this story – as ugly and offensive as it may 
be.  SIN CREEK is truly a work of fiction.  However, the seed that started it is alive and spreading 
like a lethal dose of poison throughout society.  WARNING!  This book contains sexually graphic 
scenes!  It is not meant to offend but to inform.  “Porn is a multi-billion dollar business in the USA.” 
“Five million new cases of STDs surface every year in the USA alone.”  “340 million new cases of 
STDs worldwide.”  - Susan Whitfield, Author 
 
‘I clicked on a video feed that showed a cute girl being offered money at a street café.  She didn’t 
look any older than fifteen, her long hair pulled back into dog-ears on each side of pink ribbons.  
Two men approached her with their backs to the camera.  They had microphones pinned on.  I 
could hear them offer her money for an hour of her time.  She asked about the camera and they 
said they were filming everything for themselves and if she wanted the money she’d have to come 
with them.  This cute but naïve girl only hesitated for a second, then grabbed her purse and left 
with total strangers.  This scene horrified me.’ 
 
I’ve followed SBI Agent Logan Hunter as she tracked down killers in Genesis Beach, Just North of 
Luck, Hell Swamp and now in Sin Creek.  Author Susan Whitfield has created an amazingly 
‘normal’ character with Hunter.  She has feelings and isn’t afraid to cry, she takes on danger and 
doesn’t mind showing her fears, but when she takes on the world of porn, she shows a caring 
side that has been glimpsed in all of her stories but with more strength than ever in Sin Creek.  
After reading Sin Creek, I visited some of the sites listed by the author to see for myself exactly 
how strong the porn world is within our colleges and universities.  Is it as big an industry as the 
author proclaims in her writings.  I have to say “yes it is.”  Read Sin Creek as a book of murder 
and suspense but also read it as a book that opens your eyes to the problems our young adults 
are faced with, where these problems can take them and what the end results can be.  It opened 
my eyes and I believe it will yours too.  It has helped to educate me to the underworld of the 
internet. 
 
Now I’m waiting with excitement for Whitfield’s next book The Goose Parade of Old Dickeywood 
which promises to fill me with laughter. 
 
Book 4 - The Logan Hunter Mystery Series 
Review Date: 2011 
Reviewed By: Martha Cheves 
A Book And A Dish Reviews 
194 Pages 
L & L Dreamspell 
ISBN# 978-1-60318-305-5  
 
Visit Susan Whitfield Author’s Page 
http://www.booksinsync.com/susanwhitfield.html 
 
Review By:  
http://www.amazon.com/Stir-Laugh-Repeat-Martha-Cheves 
/dp/1604628189/ref=cm_cr_pr_pb_t/177-7096573-5175849 
 

 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Now We Protect Our Authors Better By NOT Posting Our Authors’ Emails! 
 

We Are Constantly Expanding Our On-Site And Off-Site Promotional Campaigns! 
 

Books In Sync Now Brings You 
 The Power of Four Websites! 

 

Books In Sync, Author-Directory And Book-EBook Directory Running Traffic Stats In 
The Three Charts Below! 
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